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Estimated population = 1,200
Tourism number one source of revenue — Biosphere & surfing
Home to one of worlds top surf breaks

”

Stop on the Billabong Pro World Tour Contest

-

3 tim‘ate'be;cv;/een 10 and 30 thousand surfers/spectators annually
~ (>20 thousand due to BiIIab_oM




- Methodology
 Research questions

— Is surfing a significant source of Economic activity in Mundaka,
Spain (Economic Impact Analysis)

* Survey

— Online survey designed and open from September to December
o 2007

— Survey designed to capture spending, trip characteristics,

-\
v; - demographics of surf market participants
s

— Promotional cards distMes and by hand

* Population/respons




Participant Characteristics

Average visitor:

« 30yrs

 Male
University education
Annual Income = 26,500euros
Distance traveled = 1530km
3 Annual trips to Mundaka
4 Days spent surfing
3 Travel partners .

+ Attended Billabong W

Majority:




OLS Regression

Research question

—  What factors, if any, influence expenditures by surf market participants
in Mundaka, Spain

Dependent Variable

— Total expenditure

(computed variable= totallodge+totalmeals+totalfuel+totallesssons
o +totalstuff)
LI dependent Variables
Age
Sex
Annual Income
Highest leve
Dist




OLS Regression

* No significant variables (no p-values <.001)

« Adjusted R? value .479 (48% explained)
— Reporting adjusted R? because of the small sample size

e Standardized Beta ()

. — Negative relationships found for Annual Income( 144),

Q
v Q Education Level (-.046), and Distanc (-973).
— Run travel cost analysis a8

— Positive relationsr ‘with Age (.298
Locals (.19

-
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ECONOMIC IMPACT ANALYSIS

*Average spending per visitor per party night = $120

*Multipliers: Direct Sales 1.33 Jobs 1.19 Personal Income 1.32

-Capture Rate and Leakage

R :

-

—

°Stay 3 nights, 4 days surfing

—— -

*Visito




ECONOMIC IMPACT ANALYSIS

30,000 Visitors annually (estimated for four days & three night
visit)

« Total annual spending = $3,621,000

» Total effects of spending (Direct + Indirect):
— Total Sales Effects $3,411,000

.~{

Jobs — 7
— Total Personal IncomM

10,000 V|S|to 3

V|S|t)

— Total Personal Income Effects $386,000



ECONOMIC IMPACT ANALYSIS

- Table 2. Economic Impacts of Visitor Spending : Direct & Secondary Effects

Direct Effects

Personal Income Value Added
Sector/Spending category  Direct Sales $000's Jobs $000's $000's

Motel, hotel cabin or
B&B 513 12 149 226

Camping fees 305 2 46 112
R.estaurants & bars 522 164 229

'.Awsiogs&fees- A _ 164

ambling ¢
s~
Other vehicle expenses
Local transportation
Retail Trade




 Future Research

* Further Economic Impact:
On site survey

Input/Output analysis to better measure effects
Impacts of the Billabong Pro Contest

Specific survey to measure expenditure influences’ -
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Non market valuation:
— Need to me
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Conclusion

Surfing is a viable and valuable recreational
activity for the city of Mundaka

The loss of the surf break would result in a major
loss of surf tourism and culture

Certain trip characteristics could be good
predictors of spending behavior

The-total economic impact is potentially greater
than $3million annually

Value of surfing is potentially greater than
Economic Impact



Thank You

« Save the Waves Coalition

— Dean LaTourette, Director STW
-~ Will. Henry, STW

“+ Dr. Michael Harte, Director of MRM Program, OSU,
Dr-Mark-Needham, Dr. Randall

Rosenberger, & Robert-Allan; birector Student .
Programs, COAS, OSU |

» Special Thanks to Maria Bernal, Co-
researcher, University of Madrid, Spain &
The people of Mundaka and the surrounding
reqaions






